COTT LEUTNER
1729 NW 62nd St, Seattle WA 98107

206 240 2471 « www.scottleutner.com e scottleutner@hotmail.com

SKILLS

Computer skills in Photoshop, Illustrator, ImageReady, Painter, Dreamweaver, Flash. Traditional skills in pencil,
ink, scratchboard, storyboard, paint, charcoal, pastel, chalk. Collaboration with team and clients.

EDUCATION

Savannah College of Art and Design, 1995
Savannah, GA
Bachelor of Fine Arts, Computer Art

RELEVANT EXPERIENCE

May 2008
Amariz Productions, New Orleans, LA
Designed logo for the film the Local 504 to be used for promotion and in the film.

March 2008

Seattle Families for Indoor Sports, Seattle, WA

Created a logo and a website to promote a new facility to preserve the ability for families to play sports in a safe
indoor atmosphere.

January 2008 to February 2008
Belltown Cinema Productions, Seattle, WA
Designed movie poster and a club logo for soon to be released Seattle based film Mondo Scooterama.

2005 t0 2008
Hale's Ales, Seattle, WA
Designed beer tap handles and bottle labels, working with brewers to help showcase their new beer.

2004 to 2008

Vespa Club of Seattle, Seattle, WA

Conceived new artwork for patches, shirts, and promotional material for the club including postcards and ads
featured in national scooter magazine Scoot! and local newspaper the Stranger.

January 2007 to July 2007

Vespa Club of America, Seattle, WA

Created original artwork for Amerivespa, a yearly national scooter rally. Art included the primary image, shirts,
patch, promotional material such as internet banner ads, full-page ad in national scooter magazine Scoot!,
half-page ad for local weekly paper the Stranger, and the rally itinerary.

June 2007
Vespa Seattle, Seattle, WA
Generated illustrations for shirts and stickers store promotion.

July 2000 to January 2003

the Breakroom, Seattle, WA

Created posters with original artwork for various music shows that were playing at the bar including a month long
anniversary poster and shirt. Also created a full page ad forthe Stranger advertising 8 different clubs and
restaurants in a specific neighborhood.

INTERESTS

conceptual art, video games, comics, animation, scooters, soccer




